Activision Reinvents Tony Hawk Franchise This Holiday With Innovative Skateboard
Controller
--Tony Hawk: RIDE Set to Redefine Gaming by Offering Unparalleled Hands-Free Gaming Experience
SANTA MONICA, Calif., May 18, 2009 /PRNewswire-FirstCall via COMTEX News Network/ -- This fall players will be able to
experience skateboarding like never before in Tony Hawk: RIDE from Activision Publishing, Inc. (Nasdaq: ATVI). For the first
time, players will have the ability to physically play the game using an innovative motion sensing skateboard controller, allowing
for unprecedented freedom and movement. Tony Hawk: RIDE focuses on innovation and fun, bringing the #1 best-selling
action-sports franchise to the forefront with cutting-edge technology for the hardcore fans and accessibility for the mass
audience.
"Tony Hawk: RIDE is a massive step forward for the franchise and the gaming industry as a whole," said Rob Kostich, head of
marketing, global brand management, Activision Publishing, Inc. "The skateboard controller will redefine sports games by
offering players a true skateboarding experience, hands-free, playing with friends and family at home or online in a variety of
different locations."
"This is the game I've always wanted to make," said Tony Hawk, who has been directly involved with development of the project.
"Playing on the board is unlike any other game, and I'm excited for everyone to have the chance to feel what it's really like to
experience the true feeling of skateboarding."
Tony Hawk: RIDE features a wireless skateboard controller designed in conjunction with the game to offer a dynamic gaming
experience built from the ground up. Using a combination of accelerometers and motion sensors, the intuitive controller allows
players to physically control the action by performing various movements and gestures on the board that directly translate into
amazing tricks in the game. Without complex button combinations or analog sticks, gamers of all skill levels can literally step on
the board and play!
Tony Hawk: RIDE is in development by Robomodo for the Xbox 360(R) video game and entertainment system from Microsoft
and PLAYSTATION(R)3 computer entertainment system. Buzz Monkey is developing the Wii(TM) system version. The game is
not yet rated by the ESRB and is scheduled for release later this year.
For more information on Tony Hawk: RIDE, please visit www.THRide.com.
About Tony Hawk, Inc.
Tony Hawk, Inc. is a world leader in its field with the unprecedented ability to bring alternative sports and their unique lifestyle to
the masses while maintaining an indispensable edge of authenticity with the market's hard-core, trendsetting audience.
Founded by Tony Hawk in 1998 and based in Vista, CA, the company is organized into five segments: Merchandising, Events,
Endorsements, Film and Digital Media. These lifestyle sports include skateboarding, BMX, Motocross, surfing and
snowboarding. Consumer goods bearing the Tony Hawk brand have dominated several markets, including interactive games,
skateboard hard goods, lifestyle apparel, toys, publications and more.
About Robomodo
Based in Chicago, IL, Robomodo is a video game development studio focused on producing top-tier products on current and
next generation console platforms. Robomodo's team has a strong track record for marrying solid game design with an
innovative artistic style, as well as harnessing the power of current and next-gen consoles. The core Robomodo team has
proven its abilities in the Mortal Kombat, NBA Street and Fight Night franchises. The company's first game for Activision
Publishing, Inc. is Tony Hawk: RIDE, which will be released in 2009 simultaneously on the Xbox 360(R) video game and
entertainment system from Microsoft, PLAYSTATION(R)3 computer entertainment system and Wii(TM) home video game
system.
About Activision Publishing, Inc.
Headquartered in Santa Monica, California, Activision Publishing, Inc. is a leading worldwide developer, publisher and
distributor of interactive entertainment and leisure products.

Activision Publishing maintains operations in the U.S., Canada, the United Kingdom, France, Germany, Ireland, Italy, Sweden,
Spain, the Netherlands and Australia. More information about Activision and its products can be found on the company's
website, www.activision.com.
Cautionary Note Regarding Forward-looking Statements: Information in this press release that involves Activision Publishing's
expectations, plans, intentions or strategies regarding the future are forward-looking statements that are not facts and involve
a number of risks and uncertainties. Activision Publishing generally uses words such as "outlook," "will," "could," "would,"
"might," "remains," "to be," "plans," "believes," "may," "expects," "intends," "anticipates," "estimate," future," "plan," "positioned,"
"potential," "project," "remain," "scheduled," "set to," "subject to," "upcoming" and similar expressions to help identify forwardlooking statements. Factors that could cause Activision Publishing's actual future results to differ materially from those
expressed in the forward-looking statements set forth in this release include, but are not limited to, sales levels of Activision
Publishing's titles, shifts in consumer spending trends, the impact of the current macroeconomic environment, the seasonal and
cyclical nature of the interactive game market, Activision Publishing's ability to predict consumer preferences among competing
hardware platforms (including next-generation hardware), declines in software pricing, product returns and price protection,
product delays, retail acceptance of Activision Publishing's products, adoption rate and availability of new hardware and related
software, industry competition, rapid changes in technology and industry standards, protection of proprietary rights, litigation
against Activision Publishing, maintenance of relationships with key personnel, customers, vendors and third-party developers,
domestic and international economic, financial and political conditions and policies, foreign exchange rates, integration of
recent acquisitions and the identification of suitable future acquisition opportunities, Activision Blizzard's success in integrating
the operations of Activision Publishing and Vivendi Games in a timely manner, or at all, and the combined company's ability to
realize the anticipated benefits and synergies of the transaction to the extent, or in the timeframe, anticipated, and the other
factors identified in Activision Blizzard's most recent annual report on Form 10-K and any subsequent quarterly reports on
Form 10-Q. The forward-looking statements in this release are based upon information available to Activision Publishing and
Activision Blizzard as of the date of this release, and neither Activision Publishing nor Activision Blizzard assumes any obligation
to update any such forward-looking statements. Forward-looking statements believed to be true when made may ultimately
prove to be incorrect. These statements are not guarantees of the future performance of Activision Publishing or Activision
Blizzard and are subject to risks, uncertainties and other factors, some of which are beyond its control and may cause actual
results to differ materially from current expectations.
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