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Tony Hawk and Live Like a Champion Tour Roll Into Magnolia Science Academy to Promote
Active Lifestyles

Activision's Tony Hawk(TM): RIDE(R) Like a Champion Interactive Experience Joins Anthem Blue Cross
Live Like a Champion Tour

SANTA MONICA, Calif., Nov 13, 2009 /PRNewswire-FirstCall via COMTEX News Network/ -- Legendary skateboarder Tony
Hawk and the Anthem Blue Cross Live Like a Champion Tour rolled into Magnolia Science Academy in Hollywood, California
today to teach students the importance of eating healthy and staying active in a fun, interactive way. As a part of his
appearance, the nine time X Games gold medalist unveiled a new addition to the tour, a "Tony Hawk: RIDE Like a Champion"
interactive video game experience, which allows players of all skill levels to step onto a revolutionary skateboard shaped
controller and use their bodies to perform grinds, ollies and grabs like the pros.

(Photo: http://www.newscom.com/cgi-bin/prnh/20091113/AQ10669)

"As a member of the California Governor's Council on Physical Fithess and Sports, it's an honor to have Tony Hawk: RIDE
featured in the 'Live Like a Champion' mobile tour and to be able to share the sport | love with the students of California," said
Tony Hawk. "I am committed to promoting healthy lifestyles and Tony Hawk: RIDE is one more way to encourage people to
engage in an activity they can enjoy on their own, as well as with their family and friends."

Live Like a Champion is an award-winning initiative from the California Governor's Council on Physical Fitness and Sports and
Anthem Blue Cross. The 16-city statewide tour features interactive games and challenging sports-themed activities that
encourage students to bring out their "inner champion.”

A select group of Governor's Council celebrity athletes lend their support to the Live Like a Champion Tour to help raise
awareness and promote physical fitness for all Californians. They serve as role models and their favorite exercises, fruits and
vegetables are shared on life-size posters throughout the event-site. "Tony is a fabulous athlete and the best skateboarder of
all time, but as I've gotten to know him over the past few years I've learned that what makes him really special is his passion for
the sport he loves and his passion for kids," said Jake Steinfeld, Chairman of the Governor's Council on Physical Fitness and
Sports. "The Tony Hawk: RIDE Like a Champion activity is a fantastic addition to the Anthem Blue Cross Live Like a Champion
Tour because it provides us the opportunity to share Tony's passion for skateboarding to kids all around this great state."

Event activities include:

-- Oynpic Style Opening Cerempny: Children pledge to put down the renote
and get active.

-- Laila Ali's Chanp Corner: Inspired by world chanpion athlete Laila Ali
children step into the ring for a round with a speed bag and | earn about
the inmportance of conditioning activities such as push-ups, sit-ups and
j unpi ng rope.

-- Msty May-Treanor's Dig, Set and Spi ke Li ke A Chanpion: |nspired by
A ympic vol |l eyball chanpion M sty May-Treanor, children step up to the
net and learn howto dig, set and spike a volleyball as another way to
be active and have fun.

-- Jerry Rice's Catch Like A Chanpion: Inspired by Super Bow chanpion
Jerry Rice, children nake the winning catch in the end zone by diving
onto an inflatable nat while hearing nessages encouragi ng 30-60 m nutes
of physical activity a day.

-- Lisa Leslie's Hoop Like A Chanpion: Inspired by dynpic basket bal
chanpi on Lisa Leslie, children shoot to score by attenpting different
basket bal | shots with various colored balls representing different
heal t hy foods.

-- Julie Foudy's Kick Like A Chanpion: Inspired by World Cup chanpion Julie
Foudy, children shoot nulticolored soccer balls representing fruits and
vegetables into a goal to learn the inportance of a bal anced diet.



-- Cosing Cerenony: Children engage in post-activity stretch exercises and
join in an award cerenony, declaring all who participated chanpi ons

Tony Hawk: RIDE is rated E10+ by the ESRB. For more information on the game, please visit www.THRIDE.com.

About Anthem Blue Cross

Anthem Blue Cross is the trade name of Blue Cross of California. Anthem Blue Cross and Anthem Blue Cross Life and Health
Insurance Company are independent licensees of the Blue Cross Association. (R) ANTHEM is a registered trademark of
Anthem Insurance Companies, Inc. The Blue Cross names and symbols are registered marks of the Blue Cross Association.

Governor's Council on Physical Fitness and Sports

A non-profit, non-partisan organization dedicated to promoting physical activity for all Californians with an emphasis on children
and youth. Governor Schwarzenegger is the Honorary Chairman and Council members include Chairman Jake Steinfeld, Vice
Chairman Peter Vidmar, and California sports legends such as Jerry Rice, Lisa Leslie, Misty May-Treanor, Laila Ali and Julie
Foudy. For more information visit www.CalGovCouncil.org.

Governor's Council Key Initiatives include the Governor's Challenge, the Governor's Council Spotlight Awards Presented by the
Anthem Blue Cross Foundation, the Governor's Council Activity Guide, the Live Like a Champion Tour powered by Anthem
Blue Cross and Exercise is Medicine.

About Tony Hawk, Inc.

Tony Hawk, Inc. is a world leader in its field with the unprecedented ability to bring alternative sports and their unique lifestyle to
the masses while maintaining an indispensable edge of authenticity with the market's hard-core, trendsetting audience.
Founded by Tony Hawk in 1998 and based in Vista, CA, the company is organized into five segments: Merchandising, Events,
Endorsements, Film and Digital Media. These lifestyle sports include skateboarding, BMX, Motocross, surfing and
snowboarding. Consumer goods bearing the Tony Hawk brand have dominated several markets, including interactive games,
skateboard hard goods, lifestyle apparel, toys, publications and more.

About Activision Publishing, Inc.

Headquartered in Santa Monica, California, Activision Publishing, Inc. is a leading worldwide developer, publisher and
distributor of interactive entertainment and leisure products.

Activision Publishing maintains operations in the U.S., Canada, the United Kingdom, France, Germany, Ireland, Italy, Sweden,
Spain, Norway, Denmark, the Netherlands, Australia, Russia, Japan, South Korea, China and the region of Taiwan. More
information about Activision and its products can be found on the company's website, www.activision.com.

Cautionary Note Regarding Forward-looking Statements: Information in this press release that involves Activision Publishing's
expectations, plans, intentions or strategies regarding the future are forward-looking statements that are not facts and involve
a number of risks and uncertainties. Activision Publishing generally uses words such as "outlook," "will," “could,” "would,"
"might," "remains," "to be," "plans," "believes," "may," "expects," "intends," "anticipates," "estimate," future," "plan," "positioned,"
"potential," "project," "remain," "scheduled," "set to," "subject to," "upcoming" and similar expressions to identify forward-looking
statements. Factors that could cause Activision Publishing's actual future results to differ materially from those expressed in the
forward-looking statements set forth in this release include, but are not limited to, sales levels of Activision Publishing's titles,
shifts in consumer spending trends, the impact of the current macroeconomic environment, the seasonal and cyclical nature of
the interactive game market, Activision Publishing's ability to predict consumer preferences among competing hardware
platforms, declines in software pricing, product returns and price protection, product delays, retail acceptance of Activision
Publishing's products, adoption rate and availability of new hardware (including peripherals) and related software, industry
competition, rapid changes in technology, industry standards and consumer preferences, protection of proprietary rights,
litigation against Activision Publishing, maintenance of relationships with key personnel, customers, licensees, licensors,
vendors and third-party developers, counterparty risks relating to customers, licensees, licensors and manufacturers, domestic
and international economic, financial and political conditions and policies, foreign exchange rates and tax rates, integration of
recent acquisitions and the identification of suitable future acquisition opportunities, and the other factors identified in the risk
factors section of Activision Blizzard's most recent annual report on Form 10-K and any subsequent quarterly reports on Form
10-Q. The forward-looking statements in this release are based upon information available to Activision Publishing and
Activision Blizzard as of the date of this release, and neither Activision Publishing nor Activision Blizzard assumes any obligation
to update any such forward-looking statements. Forward-looking statements believed to be true when made may ultimately
prove to be incorrect. These statements are not guarantees of the future performance of Activision Publishing or Activision
Blizzard and are subject to risks, uncertainties and other factors, some of which are beyond its control and may cause actual


http://www.thride.com/

results to differ materially from current expectations.
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