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Guitar Hero Il Xbox 360 Video Game Song Packs Hit Multi-Platinum Status with 650,000
Downloads

More Than Two Million Single Songs Accessed Through Xbox LIVE Marketplace(R) since April Highly
Anticipated Sequel Guitar Hero Il to Feature Master Tracks, Original Songs and Downloadable Content

SUNNYVALE, Calif., Sep 11, 2007 (BUSINESS WIRE) --

Downloadable Xbox 360 video game song packs for Activision, Inc.'s (Nasdaq:ATVI) Guitar Hero(TM) Il hit multi-platinum status
with more than 650,000 downloads through Xbox LIVE Marketplace(R) in less than five months, as defined by the music
industry's RIAA. Each downloadable pack contains three individual songs. Individual songs combined have topped the two
million mark, making the Guitar Hero Il packs some of the most downloaded content on Xbox LIVE Marketplace.

"Activision was the first third-party publisher to offer downloadable content via Xbox LIVE to consumers and as a result, we
have tremendous insight into the types of content that consumers want," states Dusty Welch, head of publishing, RedOctane.
"The Guitar Hero Il downloadable video game song packs are some of the most popular content on Xbox LIVE and are quickly
becoming a very lucrative revenue stream and powerful promotional vehicle for musicians and record labels today."

Tim Riley, worldwide executive of music for Activision, added, "Activision has long been a pioneer in recognizing the importance
of music in games and has forged unprecedented partnerships with all of the major record labels, music publishers and bands
in order to offer Guitar Hero fans unrivaled access to music catalogues.”

"We have been working very closely with Activision to make our catalog available for download for the Xbox 360 version of
Guitar Hero II. The results we have seen from download sales to date have been very impressive. This partnership is providing
EMI Music Publishing and its songwriters with a valuable new source of revenue, and at the same time giving us the opportunity
to exploit portions of our catalog that might otherwise not get such high-profile exposure,” remarked Rod Kotler, Director of
Music Services, EMI Music Publishing.

On August 14, 2007, Activision released a new My Chemical Romance video game song pack which included original
recordings of the hit songs Teenagers, Famous Last Words, and This is How | Disappear from the band's latest album "The
Black Parade." In its first week of release, over 50,000 downloads of the three-song pack were purchased through Xbox LIVE
Marketplace.

Commenting on the success of the My Chemical Romance video game song pack, Brian Schechter, the band's manager, said,
"Activision has always had the artists and music culture in mind for their games. Now, the band's fans will be able to enjoy their
music in a new way that they truly enjoy. As long as Activision and Guitar Hero keep providing quality products to the world, |
would love to have all Riot Squad artist's in business with them."

Additionally, Activision's highly anticipated sequel, Guitar Hero IIl: Legends of Rock will feature master tracks from some of
rock's most legendary bands like the Rolling Stones, Aerosmith, Pearl Jam, Beastie Boys, Red Hot Chili Peppers and Metallica,
as well as original songs by such guitarist icons as Slash and Tom Morello. The sequel also will offer a vast array of
downloadable content including songs from some of the most popular European bands.

"Having Warner Music Group's master recordings in Guitar Hero Il is a fantastic opportunity for everyone. Both our current and
catalog artists are being exposed to new audiences through this great game. By selling additional tracks, we don't have to wait
for another volume of the game to be released to offer new artists and music to gamers around the world," said Mark Pinkus,
SVP Synch Licensing & Strategic Marketing at Rhino Entertainment.

To date, Guitar Hero games have sold more than 5.5 million units, according to The NPD Group, Charttrack and Gfk. Guitar
Hero IlI: Legends of Rock is scheduled to launch in October on all major console platforms and is rated T for Teen by the
ESRB.

About Activision, Inc.

Headquartered in Santa Monica, California, Activision, Inc. is a leading worldwide developer, publisher and distributor of
interactive entertainment and leisure products. Founded in 1979, Activision posted net revenues of $1.5 billion for the fiscal



year ended March 31, 2007.

Activision maintains operations in the U.S., Canada, the United Kingdom, France, Germany, Ireland, Italy, Scandinavia, Spain,
the Netherlands, Australia, Japan and South Korea. More information about Activision and its products can be found on the
company's World Wide Web site, which is located at www.activision.com.

Cautionary Note Regarding Forward-looking Statements: Information in this press release that involves Activision's
expectations, plans, intentions or strategies regarding the future are forward-looking statements that are not facts and involve
a number of risks and uncertainties. In this release they are identified by references to dates after the date of this release and
words such as "will," "will be," "remains," "to be," "plans," "believes," "may," "expects," "intends," and similar expressions. These
risks and uncertainties include, but are not limited to, sales of Activision's titles, shifts in consumer spending trends, the
seasonal and cyclical nature of the interactive game market, Activision's ability to predict consumer preferences among
competing hardware platforms (including next-generation hardware), declines in software pricing, product returns and price
protection, product delays, retail acceptance of Activision's products, adoption rate and availability of new hardware and
related software, industry competition, rapid changes in technology and industry standards, protection of proprietary rights,
maintenance of relationships with key personnel, customers, vendors and third-party developers, international economic and
political conditions, integration of recently acquired subsidiaries and identification of suitable future acquisition opportunities,
limitations on our ability to issue stock and options and foreign exchange rate changes. Other factors that could cause
Activision's actual future results to differ materially from those expressed in the forward-looking statements set forth in this
release include, without limitation, the further implementation, acceptance and effectiveness of the remedial measures
recommended or adopted by the special sub-committee of independent directors established in July 2006 to review Activision's
historical stock option granting practices, the board and Activision; the outcome of the SEC's formal investigation and the
derivative litigation filed in July 2006 against certain current and former directors and officers of Activision relating to
Activision's stock option granting practices, the possibility that additional claims and proceedings will be commenced, including
additional stockholder litigation, employee litigation, and additional action by the SEC and/or other regulatory agencies, other
litigation (unrelated to stock option granting practices), and the risks identified in Activision's most recent annual report on
Form 10-K and recent reports on Form 8-K. The forward-looking statements in this release are based upon information
available to Activision as of the date of this release, and Activision assumes no obligations to update any such forward-looking
statement. Forward-looking statements believed to be true when made may ultimately prove to be incorrect. These statements
are not guarantees of future performance and are subject to risks, uncertainties and other factors, some of which are beyond
our control and may cause actual results to differ materially from our current expectations.

(C) 2006-2007 Activision Publishing, Inc. Guitar Hero is a trademark and Activision and RedOctane are registered trademarks
of Activision Publishing, Inc.

Xbox, Xbox 360, Xbox Live, and Windows are either registered trademarks or trademarks of Microsoft Corporation.
All other trademarks and trade names are the properties of their respective owners. All rights reserved.
SOURCE: Activision, Inc.
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